* D P - 1 9 0 8 0 0 0 2 0 4 0 4 0 3 *

DP-19080002040403 Seat No.
M. Com. (Sem. IV) (CBCS) (W.E.F. 2019) Examination
March / April - 2022

Consumer Behaviour
(Group-3 Marketing)
(New Course)

Time : 2.30 Hours] [Total Marks : 70

1 2uss A saL dedl ugli, ydlal v Yapil AR qagld. 20

1 ql
1 (@ sl WAl wal . 10
(b) Ass Adgs ved 3 ? Ass Adgsd Ust wuxAl. 10
2 Ales wIlel uBuL QY Gelswl A uxeAdl. 20
1 ql
2 ey (el Qaii A v AlRAR 2l 5. 20
3 (@ Al 2 2a-dd] [Rdne yR -l Q. 8
(b) qdel A qaRl sgdld YR Y dvil. 7
1 ql

3  dlvq (Learing) »i2d ¢ 7 [uail Bl kY dwd weud. 15

4 sl adysl Asla-l efs AlRAR AxAAl. 15
»aql
4 s adgsdl [afay el 2l . 15

DP-19080002040403 ] 1 [ Contd...



ENGLISH VERSION

1 Describe process, complexities and issues conducting consumer 20

research in briefly.

OR
1  (a) Discuss types of consumer's. 10
(b) What is consumer behaviour ? State important of 10
consumer behaviour.
2 Explain consumer buying process with suitable examples. 20
OR
2 Describe levels of consumer decision making in briefly. 20
3 (a) Write a note on personality and use style analysis. 8
(b) Write a note on attitude and attitude change. 7
OR
3  What is learning ? State different element's of learning 15

process.
4  Explain the Role of culture in consumer behaviour in briefly. 15

OR

4 Discuss the different models of consumer behaviour. 15
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